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How To Pitch: Pregnancy 
& Newborn
Pregnancy mag obsessed with the fun and 
exciting parts of birth needs writers who match 
its enthusiasm
By Peggy Bourjaily – May 29, 2007

Circulation: 250,000
Frequency: Monthly
Special issues: None

Background: Pregnancy & Newborn launched in 
November 2006 and, bolstered by a presence in 
doctor's offices nationwide, readership and 
subscribership are growing fast. "We really wanted 
a magazine, a real woman's magazine for women 
that happen to be pregnant, editor-in-chief Amy 
Brayfield says.

Formerly an editor at Pregnancy, 
Brayfield saw a need for a more "girly" 
pregnancy magazine focused less on the health issues surrounding motherhood 
and more on the fun and exciting side. Pregnancy & Newborn's mission is "to give 
pregnant women a supportive and stylish place to really enjoy being pregnant," 
Brayfield says. "There are so many things to be nervous about and scared about 
and obsessed about, but there's also a lot of stuff that's just fun. We want to 
emphasize the fun part of things."

Pregnancy & Newborn readers are primarily pregnant women in their 20s and 30s. 
While editors keep future dads in mind, the magazine is targeted to women and 
it's definitely a product of the times. "I am so happy to be pregnant today!" 
Brayfield exclaims. "The clothes are a million times better. And the attitude -- the 
world is really in love with pregnant women. [This magazine] is something that 
women want, which is not to be a boring pregnant person."

What to pitch: While the magazine is new, Brayfield says breaking in can be 
tough. The staff is obsessed with all things pregnancy, so it's difficult to pitch an 
idea they haven't had. However, Brayfield "welcomes pitches in almost any 
department," and she says she wants writers who have a "really interesting 
newshook or a new angle."

Writers don't need to be pregnant to pitch. If you have a great idea, send it.
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Brayfield says she wants to get a "sense of where the writer would go with the 
story. I like to feel I am starting to read the story when I read the query." The 
magazine's voice is "upbeat, reassuring and realistic," she says. "Pregnancy isn't 
all glowiness and joy. Sometimes it's hemorrhoids. A sense of humor is great. We 
love people who can make us laugh or smile. And certainly, we like people who 
appreciate the significance of the lifechange that is pregnancy, but can still make 
the topic fun and interesting."

Brayfield "typically prefers to work with experienced writers," but she encourages
inexperienced writers to pitch personal essays to the "Good Life" department. 
While these stories are generally written up by a hired writer, "we would certainly 
take well-pitched, interesting stories," she says. "That could be a really good way 
to break in and get a nice clip."

Experienced writers who are new to the magazine should pitch departments "Good
Life," "Good Health" and "Good Mom." Since word counts vary (starting at 400), 
focus on the story and where it would fit in the magazine, rather than the length. 
Also, editors return to writers they like. "We'd so much rather work with a couple 
of people that we like over and over again, than to work with a new person every 
issue," Brayfield says. "It's so nice to work with someone you have a relationship 
with."

What not to pitch: Avoid "Cravings," "Good Looks," and anything to do with 
beauty and fashion. The staff is so involved in any new products on the market, the 
chances of writers pitching something they haven't heard of is very unlikely.

"We are a pregnancy and newborn magazine, so pitching stories about the terrible
twos isn't for us," Brayfield says. Also, know the magazine and the kinds of 
stories it runs. "Fit Pregnancy is a great magazine, and if you have a story about 
toning your arms, that's great [for them]. We, on the other hand, feel you should 
be eating Ben & Jerry's ice cream!"

Recent freelance stories pitched and published: Two standout stories in the 
March 2007 issue came across the transom. The first was a short about "a new 
milk-screen test where you put a couple of drops of your breast milk into this 
machine that tells you if you have too much [alcohol] and you need to pump and 
dump, or if you can pump and store," Brayfield says. The second was a story on 
pregnancy and depression, and the safety of various treatments.

Etiquette: Email your queries without clips, but include relevant stories you've 
covered or publications you've written for. If an editor is interested, she'll request 
clips later on. Follow up after four or five weeks if you haven't heard back.
Lead time: Three to four months
Pay rate: $50-$200 for front-of-book section. Up to $1.50/ word for features
Payment schedule: On publication
Kill fee: Up to 50 percent
Rights purchased: First American serial rights and the option to use the story on 
the Web when the magazine is on newsstands

Contact info:
Pregnancy & Newborn
280 Interstate North Circle, Suite 125
Atlanta, GA 30339
(770) 226-8472
www.pregnancyandnewbornmag.com
FirstNameLastInitial@halcyonmedia-llc.com

Direct all pitches to associate editor, Jennifer Cavalier:
jennc@halcyonmedia-llc.com
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Posted by redsocks, 5/29/2007 6:49:57 AM
"Writers need to be pregnant to pitch."

Please tell me this is a typo.

Posted by ckoubek, 5/29/2007 9:10:24 AM
I've sent this magazine a pitch a few times by email and they always bounce back, 
although I did receive a reply from a mailed query. Decided to follow-up on a
second pitch using the email you provided and that too bounced back.
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